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Join Us …... 

Every year in December, GWIN members 
gather for an evening of (to quote Professor 
McGonagle in Harry Potter) fun and well-
mannered frivolity.  
 

While the purpose of all GWIN gatherings 
is to network with like-minded great 
women, have a little fun, meet some new 
friends and always create a few funds with 
our 50/50 draws, one of our major pur-
poses of the December meeting is to raise 
money for Guelph Women in Crisis.  
 

Again this year to help in this endeavour, 
we are repeating the “Penny Table”. You 
purchase tickets, (each tickets has 25 
chances to win) and put a chance slip into 
the cup in front of the item in which you are 
interested. Near the end of the night one 
winner will be drawn from each cup, so ob-
viously, the more chances you put in the 
cup, the greater your potential to win that 
item. 

Remember ... 
PLEASE NOTE — CANCELLATION POLICY: Reservations are re-
quired and are taken either online by 5:00 p.m. on the Sunday prior to the meet-
ing or by phone (519-827-4946) up to 10:00 a.m. on the Monday prior to the 
meeting.  Cancellations are taken by phone only up to 10:00 a.m. on the Mon-
day prior to the meeting.  You will be billed if yo u do not give the required no-
tice of your reservation cancellation.  Method of p ayment:  Cash or Cheque at 
the door.. 
 

As a courtesy to our members and guests with perfume sensitivities, please refrain 
from wearing perfumes to our monthly meeting. Thank you 

 
At Our Annual Charitable 
GWIN Fundraiser 
 

  Tuesday, December 1, 2009  
      

Location:   
  

Guelph Country Club  
133 Woodlawn Road East 

 

Visit our website  
at gwin.ca  

 

Cost:         $30.00 for Members 
                  $40.00 for Non-Members  

               
Time:         Doors open for Networking  
                  at 5:30 p.m.   Dinner and  
                  “Entertainment” from 6:00 p.m.  
                   to 9 p.m. 

 

Another great GWIN benefit! 
 
GWIN is an official member of the Guelph 
Chamber of Commerce, and so as 
members of GWIN we can attend all the 
Chamber functions at member prices.  
When booking, be sure to mention you 
are a GWIN member.   
Do remember, you are there as a GWIN 
member, and if you wear a name tag, it 
must be your GWIN tag, not your 
personal company. 
Naturally you may take your personal 
business cards to share with others. 

We also appreciate any members who 
donate gifts to add to the stock of our 
“Penny Table” and our thanks to you will 
be printed in our December newsletter.  
 

So bring your guests and join us for a 
great evening of a Christmas feast, fun,
warm hearts, warm friendships, net-
working, entertainment and love. Bring 
fat wallets and win great gifts, with a 
sense of having been of welcome help 
to those who really need some Christ-
mas cheer!  
 

Please also remember that unwrapped,
new toys, gloves, hats, and nonperish-
able food items are very welcome under 
the Christmas tree. These items will 
also go to Guelph Women in Crisis.  
 

Book now on-line at gwin.ca  

“Most of the important things in the world have been accomplished by people who 
have kept on trying when there seemed to be no hope at all.” 
Dale Carnegie, American Author 
 

“Dream as if you'll live forever...  live as if you'll die today.” 
- James Dean 

http://www.gwin.ca
http://www.gwin.ca


THE PRESIDENT’S  
CORNER 

By Jody Hay  

Those Perfect Moments 
 
Have you ever had one of those simply perfect moments, where 
all truly feels right in your world? I mean those moments that don’t 
have anything to do with money, success, or what you have or 
have not accomplished today.  It’s that perfect moment when you 
almost have to sigh because your heart simply fills with an abun-
dance of joy, and you are almost stunned by the magnitude of it.  
 
Over the years, I’ve had a few of those perfect moments.  I can 
remember them quite clearly, as they have lodged themselves 
into my brain, never to be forgotten....almost like a snapshot.  I 
recall an early morning, years ago, sitting down on the rocks of 
Georgian Bay, with a hot coffee in one hand and my diary in the 
other. The sight of the rising sun, glorious coloured sky, and the 
sound of the gentle waves was simply indescribable.  It all literally 
took my breath away with the sheer beauty of it.  
 
Another perfect moment was when I was a teenager, and my 
Mom and I decided to do a fall tour of the surrounding country-
side where we lived. We grabbed our camera, and with the warm 
air surrounding us, we snapped 2 rolls of film. At one point when 
we stood in the sun, looking at the vibrant reds, oranges and yel-
lows of fall reflected in a neighbouring pond, it hit me....it was a 
perfect moment.  I can still picture it as if it was yesterday.  
 
I have several more of those ‘memory snapshots’, filed away in 
my mind for when I want and/or need them.  I find them good to 
bring to mind if I’m having a particularly challenging day.  
 
What have been your perfect moments? When in the past has 
your heart truly sung out with HUGE JOY? Life often gets busy 
and we forget to slow down and take a look around us.  To me, 
this summer seemed to blow by and I don’t feel like I even got to 
experience it.  And yet...I realized after the fact that I didn’t bother 
to slow down and take in all the sights, smells and sounds around 
me. You need to open your spirit to what is around you, and truly, 
truly LIVE in the moment.  If you are willing to open yourself up, 
it’s amazing what peace, joy and grace will fill you.  
 
If you haven’t had one of those ‘perfect moments’ in a long while, 
ask yourself why. Are you too busy? Too stressed? Finances get-
ting you down? Kids been sick? You’ve been sick? If so, carve 
some time out for yourself...put yourself mentally and physically in 
a place that you would like to be, slow down your breathing, 
empty the mental clutter, and just enjoy living in that very moment. 
You’ll be surprised at how beautiful your snapshot memory of that 
moment can be in years to come.  

I am an Independent Jeweller with Fifth Ave-
nue Collection Jewellery, a Canadian Com-
pany.  I live in Fergus and am married to Kev 
Simoneau,  Land Surveyor, and am mother of 
Rachelle, 24, a fashion and bridal photogra-
pher in Toronto.     

 
I have been a Jeweller for eight years and love it! I am also 
building a sales team. We do home parties, consultations, 
open houses, bridal shows, fundraisers and office appoint-
ments. 
 
Why did I get involved with the company? I first saw the jewel-
lery when I was looking for a gift for my mother for Christmas. I 
immediately fell in love with the jewellery and thought it would 
be easy to sell since virtually all women love jewellery! The 
business provided extra income to help with family needs, pay-
ing off bills,  a new car, home renovations, new kitchen  appli-
ances, a dream vacation to Disney with our daughter and the 
grandparents, a trip to Barbados with my husband, to name a 
few. 
 
Fifth Avenue Collection is one of the largest, most prestigious 
fashion jewellery companies in the world.  Our jewellery is 
handcrafted. We are a home-based company located in Can-
ada, the U.S.A., Australia, United Kingdom , South Africa and 
China. 
 
We specialize in Swarovski crystal, natural hand cut gem-
stones from around the world and triple A cubic zirconia. Our 
jewellery is nickel and lead free. Try on our rings they never 
lose their sparkle. They are so hard they can actually cut 
glass. Even experts have trouble telling them apart from the 
real thing.  
 
Eighty per cent of our designs are limited editions. We have a 
fall release of jewellery, one in February and then again in the 
spring. Our designs appeal to women of all ages from 8 to 88. 
We have a wide range of styles, including casual pieces, clas-
sic pieces, romantic  jewellery and avant  garde or high fashion 
pieces.  
 
Hostesses receive free jewellery credits and beautiful jewellery 
gifts. I also have a website www.fifthavenuecollection/
ksimoneau. If you need a gift or would like to get together for a 
fun ladies night or afternoon, I would love to help you. I also 
hold private appointments at my home to help you accessorize 
an outfit, for gift purchases and bridal party consultations. 
 
Our jewellery is constantly changing to keep up with the latest 
fashion trends and designs.  Our jewellery is beautiful and af-
fordable. The best dressed women in the world wear Fifth Ave-
nue Collection Jewellery! 
 
Again thank you to GWIN for your leadership to support 
women in business. Please see me or contact me regarding 
gifts and accessories you may need during the year. I am also 
listed on the GWIN website under members.  
 
Karen Lee Simoneau,  
Vintage Leader, Fifth Avenue Collection Jewellery,  

BUSINESS BIOS 

"Every revolutionary idea seems to evoke three stages of reac-
tion. They may be summed up by the phrases: (1) It's completely 
impossible. (2) It's possible, but it's not worth doing. (3) I said it 
was a good idea all along." 
Arthur C. Clarke 



C.K. Coverings began operation in September of 
1999. Owner, Cathy Kelly began sewing with her 
mom at a very young age and gained knowledge 
and tremendous experience while working in fab-
ric manufacturing as well as drapery workrooms 
for some time. Her enthusiasm and desire for 
sewing and decorating resulted in a career of 

passion that is reflected in her extraordinary service to satisfied 
clients 
 

At C.K. Coverings you will discover professional design services 
for an array of fashionable and practical window treatments. Se-
lections of fabrics, blinds, shades and drapery hardware are made 
easy with a variety of styles and finishes to choose from. 
 

Customizing your tired furniture with fitted slipcovers, adding pil-
lows or throws and accessorizing your home with items such as 
placemats, tablecloths and runners are all part of creating and 
finishing your unique space. 
 

Your visit to the showroom gives you opportunity to browse 
through many samples and ideas as well as observe many fin-
ished products to boost your imagination. 
 

For Guelph, Rockwood and Kitchener/Waterloo area clients, these 
same services are available right in the comfort of your own home 
saving you time and allowing product selections based on home 
furnishings and lighting conditions within your home. 
 

Whatever your dream or budget, C.K. Coverings will be there to 
assist and guide you through the process right to the completion. 
 

Our Milestones and achievements 
 

· September of 1999, C.K. Coverings began operation. 
· In 2002, the Feb./March Issue of Century Home Magazine 

featured a home from Rockwood that displayed some of C.K. 
Coverings talent in their kitchen makeover. 

· June of 2003 marked the grand opening of C.K. Coverings 
showroom. 

· We are a member of the Rockwood & Eramosa Business As-
sociation (REBA) and is actively involved in community im-
provement. 

· We are a member of Guelph Women in Networking (GWIN) 
· April 2009 Cathy Kelly was chosen as Wellington County's 

"Volunteer of the year" for the Township of Guelph/Eramosa 
· October, 2009 C.K. Coverings received the Platinum Award 

as "Best of  the Best" in Guelph Tribune's Readers Choice 
awards for the Window Coverings/Blinds category 

 

Cathy Kelly—CK Coverings 

Articles  

BUSINESS BIOS CONTINUED .. 

Marilyn Kleiber  
Life Force Potentials  
 

E-mail Challenges and Our E-mail Etiquette 
 

We live in a wired world.  Literally billions of people have com-
puters of some form, and use texting or e-mailing to be in con-
tact with each other.  E-mail has replaced the chain letter and 
e-mail has also become one of the most prevalent forms of 
advertising.   
 

And therein lies the challenge. 
 

At the moment, I have six e-mail addresses, which as you can 
imagine, are an enormous number of e-mails to manage.  My 
personal e-mail address is one I have had for over seven 
years, and I use this for all my friends, banking, credit cards, 
computer downloads, training courses and, of course, for my 
friends and family. 
 

The other five e-mail accounts are used for my web sites, and 
are designated for specific business applications. 
 

Sounds simple, doesn’t it?   The actual situation is far from 
simple.  My main business e-mail, which was intended to be 
for general enquiries, now receives approximately 50 e-mails 
per day, of which, four to five are business related, at least 45 
are spam and usually also contain from five to seven viruses.  
A spam filter does help to some degree with this. 
 

The biggest challenge with my business e-mail is that I receive 
loads of unsolicited newsletters from people I have briefly met 
at various functions.   For some reason or another, they feel 
that if I have my e-mail printed on my business card, it is an 
automatic invitation for them to deluge me with their promo-
tional e-mails and newsletters.   They have never given me the 
chance to ‘opt in’ to their e-mails, nor do they have unsub-
scribe abilities. 
 

My personal e-mail is almost as challenging.  It seems a num-
ber of my friends have too much time on their hands, and they 
forward to me myriads of jokes (only a few are really good) 
and pages of chain e-mails.  These chain e-mails always pre-
tend to be ‘good’, by promoting a poem, a pretty thought or a 
sob story …  but you know the kind I mean … they always end 
with --- “send this to X people and you will have good luck, but 
if you don’t forward it, you will have abysmal luck.”   Ugh!  If a 
friend or acquaintance persists in forwarding these type of e-
mails I usually request very nicely that they take me off their 
list.  If that doesn’t work --- I block ‘em! 
 
Which brings us to the rules for our own e-mail eti quette. 
 

1.     Always ask for permission before sending promo-
tional or newsletter e-mails. 

Continued on next page 

Benefit of GWIN Membership—Business Bios  
 

If you haven’t scheduled your Business Bio  this GWIN year, or if 
you are new to GWIN, here is your chance to present yourself 
and your company to the membership and guests.  Book now for 
January, February and March, 2010. 
 

This is one of the great perks of GWIN membership, so take ad-
vantage of this now and contact Penny Jamieson to book your 
Business Bio. 
 

Contact Penny at gp1jamieson@primus.ca  

Colleen Hunter of Hunters Helping Hands 
also presented her business bio at the 
November GWIN meeting. 



ARTICLES CONTINUED ... 

Continued from previous page … 
 
2.     Always give the option to unsubscribe from your e-

mails.  (Understand this is not a slight to you, but is 
simply your recipient saying that your e-mails are not 
appropriate for them at this time.) 

3.     DO NOT USE CAPITAL LETTERS IN YOUR E-MAIL.  
It is the equivalent of screaming in an e-mail, and no 
one wants to be yelled at. 

4.     Refrain from forwarding chain e-mails or jokes ad 
nauseum. 

5.     Forwarding a wildly funny joke or a particularly moving 
story is OK if done sparingly.  If someone asks to be 
removed from your list for this type of e-mail, respond 
with an apology and remove them. Some of us simply 
get too many e-mails to be able to cope. 

6.     If a person asks to be taken off your mailing list – don’t 
take it personally -  thank them and remove them im-
mediately.  Your business should have an unsubscribe 
function. 

7.     Check your own e-mails frequently and reply to urgent 
ones immediately.  This is the intention of e-mails – 
that they are fast and can get replies almost as quickly 
as a phone call. 

8.     Avoid sending complicated pictures and logos in your 
e-mails.  Believe it or not, some people in country set-
tings still operate on dial-up, and not out of choice.   

9.     Keep business e-mails short and to the point 
10.   When sending e-mails to a mailing list, make sure that 

the list is in the BCC (Blind carbon copy) part of your 
e-mail, so that everybody’s addresses are not avail-
able to the world.  I have received a lot of spam be-
cause of others have not followed this rule. 

11.   Be very clear and concise in your e-mails.  Explain 
things step by step and request a reply to make sure 
you have conveyed the information well. 

12.   If you do forward e-mails from others --- remove all of 
the unnecessary forwarding information and those an-
noying little hatch marks before you hit the send icon. 

13. Long chatty e-mails are only appropriate with friends or 
family who you do not see often.  Although, I will tell 
you I have discovered that I actually more appreciate 
an actual ‘snail mail’ letter for catching up on news with 
my remote friends and family. 

14. And a hint —– if you want answers to your questions, 
only ask one question per e-mail. 

 
If you keep to these few guidelines, your e-mails will be appreci-
ated and read by your recipients.  People will not send your e-
mail  to the trash before reading it completely.  These rules will 
allow your business e-mails to be well known for their profes-
sionalism, your business will be liked and trusted. 
 

Happy e-mailing. 

Upcoming Meetings  
 
December 1 (Special Event) 
                                 ... 2010 ...  
January  12                                         February 2                                          
March 2                                               April 6                                                 
May 4 (AGM)                                      June 1                                                
July 6 (Annual Fundraising Golf Tournament) 

Sharlyn Graham awards the winners of a one-year free membership 
to new member winners, Jen Puopolo and Lorna Wyllsun.  The third 
winner was Tu Ouellette who was unable to attend this meeting. 

"It is our choices that show who we are, far more than our abili-
ties".  
J.K. Rowling  
 

"You were once wild here, don't let them tame you."  
Isadore Duncan 



GWIN members and their incredible displays at the N ovember meeting ... 

Karen Simoneau of Fifth Avenue  Collection Jewellery 

Cathy Kelly of C.K. Coverings 

Bonnie Deschenes—Stained Glass Artist 

Sylvia Plester-Silk  - Holistic Energy Therapist 

Colleen Hunter of Hunter’s Helping Hands 

Paula Clarke of Ocean Bottega 



One more GWIN member display …... 

Carla Berquo of Brazilian Shoe Box show Deb D’Antonio her 
wares 

More Articles 

Beware the latest trends in nutrition marketing!  
 

Pat Skibinski 
CanFitPro Pro Trainer: CPR, RAB-Yoga ACE, RYT, WaterART 
 

It seems that food marketers have a new strategy to sell their 
products to those who wish to eat healthy.  Clearly they ride the 
wave of whatever healthy food catch phrase is in the news.  Cur-
rent catch phrases include: probiotic, fiber, Omega 3, organic, 
low-cal, low-sugar, low-fat, no trans fats and antioxidant-rich. 
Think of those probiotic, dark chocolate, red-wine cookies to be 
found in the junk food aisle.  Mmmm! 
 

But do these catch phrases honestly represent the overall nutrition 
of products? Often, the product contains too little of the “good 
stuff” to be significant.  Omega-3 eggs are one example – salmon 
is by far a better source.   
 

Secondly, other unhealthy ingredients often exceed the healthy.  
Sodium and sugar content are notorious examples.  Do your 
healthy bran flakes contain excess sodium?  Are the strawberries 
in your cereal actual strawberries, or are they dyed, artificially fla-
vored apples? 
 

Thirdly, what about the low calorie pre-packaged snacks and 
drinks?  Only 100 calories?  But where’s the nutrition?  In your 
supplements?   
 
Buyer beware!  Buyer be smart!  Read the labels and the fine 
print. 

President Jody Hay thanks speaker David Cohen for his talk to 
GWIN members in November  

Kim Baseggio explains the 50/50 draw rules to Julie Mickelown 
and to a puzzled Colleen Hunter.  PS—Colleen was only puzzled 
because she was trying to figure how many tickets she had to 
purchase to guarantee a win. 

Bonnie Deschenes and Jen Puolpolo in deep conversation 



Guelph Women in Networking 

Next Meeting …  
 

Eight Insider Marketing Secrets   
Secrets of Highly Successful Women  
Entrepreneurs 
 
   Date:          Tuesday, January 12 , 2010 
 
   Location:     Guelph Country Club 
                       133 Woodlawn Road East 
    
   Cost:            $30.00 for members 
                       $40.00 for guests 
                        

   Time:           Doors open for networking at 
                       5:00PM, dinner and speaker 
                       are from 6:00PM to 9:00PM 
 

Registration required ! 
Registration starts after December 2, 2009 at   

gwin.ca  

Advertising Submissions — Member Prices 
 

Big Business Card Ad:  $10.00 (3.5” x 2.5”) 
1/4 Page Ad:  $15.00 (3.5” x 4.75” or 7.5” x 2.5”) 
1/2 Page Ad:  $28.00 (3.6” x 10” or 7.5” x 4.75”) 
3/4 Page Ad:  $38.00 (7.5” x 7”) 
Full Page Ad: $50.00 (7.5” x 10”) 
 

The above prices are for the placement of the ad,  if 
Camera-ready art is provided (picture format).  Ads 
can be designed for you for an additional fee.   
 

There is a 10% discount on all prices if you book more 
than one issue at a time.  To advertise in C-Notes, 
please talk to the editor at the monthly GWIN meeting.  
All submissions to C-Notes are published on a first-
come, first-serve basis. 
 

Non-Member rates on request. 
 

The submission deadline for C-Notes is the 15th of the 
month. 
 

Editor  -  Marilyn Kleiber  -  519-846-8218 
makani_ki@hotmail.com 

The Last Word  -  The Editor! 

I’m cheating a bit this month, but given that it has been a challenging 
month for my computer (but a great month for my computer guru), I could 
not resist passing on this story. 
 
A language teacher was explaining to her class that in French, nouns, 
unlike their English counterparts, are grammatically designated as 
masculine or feminine. 
 
For example: 
 
"House" in French, is feminine........"La maison". 
"Pencil" in French, is masculine...."le crayon". 
 
One puzzled student asked, "What gender is a computer?" 
 
The teacher did not know, and the word was not in her French dictionary.  
So for fun she split the class into two groups, appropriately enough, by 
gender, and asked them to decide whether "computer" should be a mas-
culine or a feminine noun. Both groups were required to give four reasons 
for their recommendation. 
 
The men's group decided that computer should definitely be of the femi-
nine gender ('la computer"), because: 
 
1. No one but their creator understands their internal logic; 
2.   The native language they use to communicate with other computers is 
incomprehensible to everyone else; 
3.   Even the smallest mistakes are stored in long term memory for possi-
ble later review; and 
4.  As soon as you make a commitment to one, you find yourself spending 
half your paycheck on accessories for it. 
 
The women's group, however, concluded that computers should be mas-
culine ('le computer") because: 
 
1. In order to do anything with them, you have to turn them on; 
2. They have a lot of data but still can't think for themselves; 
3. They are supposed to help you solve problems, but half the time they 

ARE the problem; and 
4. As soon as you commit to one, you realize that if you had waited a 

little longer, you could have gotten a better model. 
 
The women won. 
 

I wholeheartedly agree with those women.  My computer developed the 
sulks this month because I was spending too much time looking at an-
other one.  You guessed it, I was surfing the Mac site a great deal. 
 

And let’s face it, only a masculine computer (le), would be jealous of me 
looking at another le computer called Mac? 
  
And that’s my last word on the subject! 

OUR SPECIAL THANKS …  

To members who supplied prizes for our November meeting 50/50 draw: 
 

Kim Baseggio-The Cooperators 
Ruth Kennedy—Prepaid Legal Services 
Lisa Ivaldi—Forestview Business Services 
Julie Hurren—Auto Clinic 
Karen Simoneau—Fifth Avenue Collection 
Cathy Kelly—C.K. Coverings 


