Trade Show Booths

Learning How to Best Represent
Your Business at Trade Shows

The focus of this evening is learning to take
control of your own success. Find out how
to get the best bang for your buck when
attending shows. There will be an overview
on the three key planning areas to develop
as well as learning to be proactive in creat-
ing success.

er, General Manager and Consultant.

In addition, Judi has developed and operated
five businesses of her own, earning the 1998
Woman of Distinction Business Professional
Award as well as Mach Warrior in 1997.

Judi is a recognized motivational speaker and
The speaker, Judi Riddolls is recognized workshop facilitator.
for her dedication, work and training related
to small business development. This workshop will be of immeasurable help,
even if your only trade show experience is
helping GWIN when they take a booth at the
Chamber Show each year. And if you do par-
ticipate in trade or consumer shows for your
business, you cannot afford to miss this eve-

ning.

Prior to her role as Executive Director for
the Guelph Business Enterprise Centre,
she held positions such as Executive Direc-
tor of the Downtown Guelph Board of Man-
agement, National Director of Public Rela-
tions and Promotions, Management Train-

Contact gwin.ca to place your reservation.

Remember ...

PLEASE NOTE — CANCELLATION POLICY: Reservations are required and
are taken either online by 5:00 p.m. on the Sunday prior to the meeting or by phone (519-
827-4946) up to 10:00 a.m. on the Monday prior to the meeting. Cancellations are taken by
phone only up to 10:00 a.m. on the Monday prior to the meeting. You will be billed if you do
not give the required notice of your reservation cancellation. Method of payment: Cash or
Cheque at the door.

As a courtesy to our members and guests with perfume sensitivities, please refrain from
wearing perfumes to our monthly meeting. Thank you.

Be sure to see our Business Bios this month. And, if you haven't done yours in a while, or if
you are new to GWIN, here is your chance to present you and your company to the mem-
bership and guests. We have space available for one Business Bio at the March meeting
and four spaces at the April meeting.

This is one of the great perks of GWIN membership, so take advantage of this now and con-
tact Jodi Hay to book your Business Bio.

Contact Jodi at Jody-Hay@ ColdwellBanker.ca
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For an Evening with
Judi Riddolls ...

Tuesday, March 3, 2009

Location

Guelph Country Club
133 Woodlawn Road East

Visit our website at

gwin.ca
Cost:  $30.00 for members
$35.00 for guests
Time: Doors open for networking

at 5:00pm, dinner and
speaker are from 6:00pm to
9:00pm

Registration is required!

Another great GWIN benefit!

GWIN is an official member of the Guelph
Chamber of Commerce, and so as mem-
bers of GWIN we can attend all the Cham-
ber functions at member prices. When
booking, be sure to mention you are a
GWIN member.

Do remember, you are there as a GWIN
member, and if you wear a name tag, it
must be your GWIN tag, not your personal
company.

Naturally you may take your personal busi-
ness cards to introduce yourself.



http://www.gwin.ca
http://www.gwin.ca

THE PRESIDENT'S Congratulations and
CORNER Welcome!

By Sylvia Plester-Silk We have a new Executive Member to welcome this month!

Rose Parr has stepped forward to take on the po-
1 sition of Upcoming Program Coordinator. Rose
N eW EXpe rl e n CeS brings a natural abundance of enthusiasm to this
position, and we welcome her.
Have you ever noticed that as an entrepreneur, you are often
pushed out of your comfort level? Perhaps it is having to mar- Rose is the owner/trainer of Rose Parr Personal

ket your business, or to create sales, or perhaps it is dreading Training here in Guelph.
having to enter a room full of people to network.

Can you remember the pride and satisfaction that you experi-
enced when you challenged yourself and did it? | remember
early on going to networking experiences and challenging my-
self to just talk with one new person ... if | spoke with someone
new and made a connection | considered it a great success!

What | and others have found about GWIN is that it is an
amazing group of women who love to support each other’s
growth and success! We are willing to offer suggestions, ad-
vice and feedback to help you grow and your business too.

One of the benefits of being a GWIN member is doing a 3-
minute business bio. This year, it seems that people are not
taking advantage of this option. | sit here and wonder, why?
Is it the common fear of public speaking? Well ladies, | chal-
lenge you to grow ... to take advantage of the free opportuni-
ties available with your GWIN membership.

Did you know, that when you do a business bio, your business
gets free attention? You can place your promotional materials
(or special theme gifts) on the tables for each attendant to re-
ceive and you can place a short 150 word article in the News-
letter. So, contact Jody Hay today to sign up ... let GWIN sup-
port your growth today.

Quotable Quotes

“The journey of a thousand miles must begin with a single
step”.
Lao Tzu, Chinese Philosopher

“Luck is when opportunity knocks, and you answer.”
unknown

Sylvia Plester-Silk thanks our February speaker, Michael Woodbeck

“Dream as if you'll live forever... live as if you'll die today.” of The Summit Group

James Dean

Help, Help, Help!

Each year in July, GWIN holds their annual fund-raising Golf Tournament. This helps create a large part of the funds for GWIN that as-
sists to keep the cost of our memberships at their surprisingly low rate. In addition, we also adopt a local charity, and part of the pro-
ceeds are given to that charity.

Putting on the Golf tournament does require a lot of work—but many hands make ‘light’ of the work involved. So we are looking for some
of those many hands. As Editor, | have been one of the many hands and | can tell you from experience that it was lots of fun, and very
fulfilling. To assure you | mean that, | have already committed to be on the committee again this year.

So help yourself, help GWIN and help others in our community, and contact Jody Hay at programming@gwin.ca and volunteer.




Business Bios

In 2000, | joined my husband at the Auto
Clinic, a general repair facility servicing all
makes and models and repairing everything
but scratches and dents.

Your car is a major investment, and it is in

your best interest to maintain it. A well-
maintained car will provide you with better gas mileage, reduce
harmful emissions, give you better resale value, and will be reli-
able and safe.

We all know that taking care of ourselves - - body, mind and spirit
is very important. So, let's compare you to your car!

Your car tires are like your shoes .

The electrical system is your nervous system

The cars computer is your brain

The body is your skin.

Car fluids are the blood that is pumped by your heart

The air intake system , is like your lungs

Headlights, windshield, wiper blades  are like your eyes.

When was the last time you bought a new pair of shoes for work?
What about tires for your car? Tires with good tread which are
properly inflated are vital to your safety on the road

Seeing clearly is important, glasses or contacts for you, and good
wiper blades and windshield washer fluid for your car.

Ever go to the spa for a facial or pedicure? Think of this as a trip
to the car-detailing center to wash and clean your car inside and
out.

Feeling a little gassy? Maybe its time to go on a fast, diet or drink
lots of water, this is like giving you car a fluid change such as a
coolant flush or engine flush

Read a good book lately? This is your car's computer, we can't
scan your brain but we can scan your car's computer and deal
with any warning lights that come on.

When buying and maintaining a car ask yourselves these ques-
tions:

Do | want to be stranded on the side of the road — ever?

How much driving do | do?

Do | use the car for work or family or both?

Do | know how much my car cost me?

How do | budget for car repairs?

We've got the answers at the Auto Clinic

Julie Hurren
Auto Clinic
autoclinic775@yahoo.ca

After many years of wondering, | thought it was
time to share my “shoe box” (and passion for
shoes) with other women...and BSB was born
1n May 2008.

BSB focus on exclusive leather quality prod-

ucts, but we also explore with alternative

styles: Vegan products, such as Melissa shoes

and one of a kind Vegan handbags; we also carry the famous Ha-
vaianas flip flops.

We sell online — at your home — at shoe parties ... birthday parties.

Have you heard of BSB Shoe Parties ? No, this is how it works:
you book a party and | will bring all our products to your house (or
place of your choice) PLUS some Champagne for you and your
friends to play dress up and indulge on some amazing soles!

Our hostess package includes: shoe-prizes or $25 gift certificates
or discounts for you and your friends and more! If interested in
booking a party, call me at 519-830-3331 or email me at
info@brazilianshoebox.com — we accept, cash, cheques, debit and
all major credit cards.

GWIN members get a 10% discount on every purchase — visit us at
www.brazilianshoebox.com — and sign up for our monthly newslet-
ter — The other “S” word!

Here to Compliment your Sole!
Carla
Brazilian Shoe Box

Hi, my name is Carla Berqué and | am the shoe-a-holic owner of
the Brazilian Shoe Box (BSB). | have a private collection of almost
100 pairs of shoes... and climbing!

| am Karen Lee Simoneau, an Independent
Jeweller with the Canadian company, Fifth
Avenue Collection Jewellery. | live in Fer-
gus and have been married for 30 years to
Kev Simoneau, a Land Surveyor working in
Fort McMurray. My daughter. Rachelle, 24,
is a bridal photographer in Vancouver.

I have been a Jeweller for seven years and love it! My team and |
do home parties, consultations, open houses, bridal shows, fund-
raisers and office appointments.

| got involved with this company to earn extra income to help with
family needs, paying off bills, a new car, home renovations, new
kitchen appliances, a dream vacation to Disney with our daughter
and the grandparents, a trip to Barbados with my husband, to
name a few.

Fifth Avenue Collection is one of the largest, most prestigious
fashion jewellery companies in the world, and it's a home-based
company located in Canada, the U.S.A., Australia, United King-
dom and South Africa.

Our jewellery is beautifully handcrafted, and we specialize in
Swarovski crystal, natural hand cut gemstones from around the
world and triple A cubic zirconium. Our jewellery is constantly
changing to keep up with the latest fashion trends and designs.
New releases occur in February, July and September. Our jewel-
lery is beautiful and affordable. The best-dressed women in world

Upcoming Meetings




Business Bios Cont ..

Continued from page 3
wear Fifth Avenue Collection Jewellery!

Hostesses receive free jewellery credits and beautiful jewellery gifts.
If you need a gift or would like to get together for a fun ladies night or
afternoon, | would love to help you. | also hold private appointments
at my home to help you accessorize an oultfit, for gift purchases and
bridal party consultations.

Again thank you to GWIN for your leadership to support women in
business. Please see me or contact me regarding gifts and accesso-
ries needed in 2009. | am also listed on the GWIN website under
members.

Karen Lee Simoneau, Vintage Leader, Fifth Avenue
www.fifthavenuecollection.com/ksimoneau

Have you ever experienced a moment when
your life changed forever?

In April 1995, | had such a moment ... it com-

pletely changed how I live my life! It was the

moment at which | was introduced to energy

work — not as a concept — but as an experience!

A friend at the time who was really excited about learning energy
work took my headache away in about 30 seconds. My life changed
immediately, | went from a highly skeptical disbeliever to a very curi-
ous person. Within the month, | had taken my first course in energy
work.

By 2000, | was using energy work in combination with talk therapy in
my private practice and four years later, | was working on my own
facilitating healing for my clients with the use of different forms of
energy healing.

I now can give those powerful moments to my clients! The work |
offer provides my clients with life changing experiences that release
their energy blocks to create a personal sense of wellness.

I have helped hundreds of clients to improve their lives ... from indi-
viduals with sugar diabetes, depression, headaches, tendonitis, irri-
table bowel syndrome to name a few ailments that my clients have
overcame with my assistance.

| offer my clients a variety of services including Energy Therapy,
Talk Therapy, lon Body Cleanse and Askhashic Records Consulta-
tions. For more information call 519-822-3776 or go to www.plester-
silk.com.

If you would like to make significant changes in your health, and
wellness contact Sylvia today!

Sylvia Plester-Silk - - Holistic Energy Practitioner
Articles
How Do You Know That?

By Margaret Pennyfather
Marketing Network Associates

I have been challenged many times in a conversation when | state
what to me is a fact, with “How do you know that?” The answer is
simple “l read it” or “l saw it when | travelled to...”

| read voraciously. | read books and not just for recreation,
newspapers, magazines (More Magazine is a favourite), flyers,
ads, tourist information, whatever | can get my hands on. |
spend time in the library scanning parts of the new books. | am
a regular at the nearby discount bookstore where the staff are
so used to seeing me browse, they discuss the latest books
with me.

I have found some really useful and interesting sites on the
internet and download articles to save “in case | need them”. |
have articles saved on the computer, in a binder, and in a file to
put in the binder, when | get a ‘round tuit’

The point of this is to encourage you to read and to let you
know there is a wealth of information available to help you with
your business. The most useful sites | have found include En-
trepreneur.com which has some great “how to” information for
your business. | recently spent an afternoon browsing through
Shtv.com (Small Business TV) which has informative and help-
ful articles, and a menu of webcasts in a wide variety of busi-
ness areas. The websites of other groups and companies are
also useful; check out Company of Women, Womenentrepre-
neur.com and Art of Marketing for some good business tips.
Don’t forget the new Guelphdirect.info site as well, for useful
local information.

There are many more helpful sites, and yes you may ‘borrow’
my articles! Let me know how | can help.

Giving Back

Marilyn Kleiber
Life Force Potentials

We are all indeed fortunate to live and work in a country with
the enormous resources and possibilities that is Canada. The
great majority of us are blessed with good friends, with ade-
quate shelter, food and fun.

However, even in our own country there are those who do not
have all of these things. And there are whole countries, where
the majority of people living there live in incredible poverty.

We have the ability to help solve literally all of these challenges
that others face, if we would but look at the world with new
eyes.

I have always felt that | must begin with my own backyard, be-
fore moving out to help the rest of the world.
Continued on Page 5

Brazilian Shoe Box
Compliment your sole!

Amazing shoes and accessories from
Brazil to compliment your sole !

Ladies size 4 to 11; Kids size 13 t0 4 -
www.brazilianshoebox.com

Book a shoe party and win a pair of shoes. That's right; we
bring the shoes, the champagne and you and your friends
take a walk on the wild side !!!!

If you prefer a private sale contact us by email:
info@brazilianshoebox.com or by phone @ 519-830-33 31

Spring / summer 2009 is available now!
10% off purchase to all GWIN members




Articles Continued

Continued from Page 4

I have established what | call a ‘Give’ jar, and | put part of every
piece of income into this jar. When | discover a need, | dip into
the jar to help. However, help is not only the giving of money.
Time is also an incredibly valuable asset and sometimes, even
more valuable than money to the recipient.

If you are like me, considering where to donate time and money
can be confusing. What organisations are truly dedicated to
pass as much as possible back to the beings that need it most?

So let me share just some of the ideas that | have located over

the years.

1. Women’'s shelters in your community. They need time,
various supplies and money.

2. Habitat for Humanity. They love people to roll up their
sleeves and help build houses, and money is also always
needed.

2. Food banks — they need food, money and help in moving
stuff.

3. Animal Shelters. They need time, money and usually all

sorts of items. Just call and ask. | recently donated a com-

puter monitor to the Guelph Humane Society and they were
very glad to get it.

Children’s toy drives at Christmas time.

Food basket drives at Christmas time.

Schools and organisations that help hearing and eyesight

challenged people. Helping record books for sight chal-

lenged, donating your time and money will help.

7. Many schools have suffered from the cutbacks in govern-
ment support, so often they are incredibly grateful to re-
ceive time to help paint, clean up and help raise funds.

8. Children’s programs from the Wish Foundation to Camps to
safe houses for those who have addiction problems.

9. Help for those who are coping with health challenges

10. The elderly, from pet programs to reading support and
fund-raising.

o or

The beauty of giving to any organisation that is set up to actu-
ally help people is that you can also get a tax deduction. Take
advantage of this. | am convinced that we people are much
better equipped to truly help our less fortunate neighbours than
are any governmental agencies who are overburdened with
cumbersome bureaucratic red-tape.

And the absolute best result is that you will feel a great sense of
satisfaction, and very often, you will have fun in the doing.

THE GWIN SCHOLARSHIP ...

As you probably know, GWIN offers one $1,000.00 scholarship
to one female college or university student each year.

Recipients are women who strive for academic excellence,
show responsibility and leadership, are involved in their local,
and scholastic community, and are working towards a career
that will advocate, promote, or enhance the success of women.
The women must either come from Wellington County or be
attending college or university in Wellington County.

If you know any women who fit the bill, tell them about this op-
portunity, because the deadline for submissions is April 15,
2009. Go to www.gwin.ca, Scholarship page for more informa-
tion.

Julie Hurren at her display for Auto Clinic

Carla Berquo’s display for Brazilian Shoe Box

Having a display at each GWIN meeting is just one of the many
perks that GWIN members have. Take advantage of this form of
free advertising and display what products and/or services you
provide. Book your 1/2 table when you book for the meeting!

PUT THIS IN YOUR CALENDAR

July 7th, 2009 is the GWIN Fund Raiser Golf Tournament!

Those of you who have attended know this is really fun, and
even if you are not a very good golfer (I really suck at golf), since
it is ‘best ball’ even you can have a great time.

There will be prizes and food and fun. So save this date and in-
vite your women friends to join you in a foursome.

MORE QUOTABLE QUOTES

“The future belongs to those who believe in the beauty of their
dreams.”
Eleanor Roosevelt, American First Lady

I'm not offended by all the dumb blonde jokes because | know I'm
not dumb -- and I'm also not blonde.
Dolly Parton

“The best way to get even is to forget... “
Anonymous



Guelph Women in Networking

Next Meeting ...

The Domino Effect

The path of life that we forge
by the decisions we make.

Date: Tuesday, April 7, 2009
Location:  Guelph Country Club

133 Woodlawn Road East
Cost: $30.00 for members

$35.00 for non-members
Time: Doors open for networking at

5:00PM, dinner and speaker
are from 6:00pm to 9:00PM

Registration required!

Registration starts after Mar 4, 2009
at gwin.ca

Advertising Submissions — Member Prices

Big Business Card Ad: $10.00 (3.5"x2.5")

1/4 Page Ad: $15.00 (3.5" x 4.75” or 7.5” x 2.5")
1/2 Page Ad: $28.00 (3.6” x 10” or 7.5" x 4.75")
3/4 Page Ad: $38.00 (7.5" X 77)

Full Page Ad: $50.00 (7.5” x 10”)

The above prices are for the placement of the ad, if
Camera-ready art is provided. Ads can be designed
for you for an additional fee.

There is a 10% discount on all prices if you book more
than one issue at a time. To advertise in C-Notes,
please talk to the editor at the monthly GWIN meeting.
All submissions to C-Notes are published on a first-
come, first-serve basis.

Non-Member rates on request.

The submission deadline for the next issue of C-Notes
is February 15, 2009

Editor .. Marilyn Kleiber .. 519-846-8218
makani_ki@hotmail.com

Our Special Thanks ...

To members who supplied prizes for our 50/50 draw for our February
meeting.

Lisa Ivaldi—Forestview Business Services

Julie Hurren—Auto Clinic

Karen Lee Simoneau—rFifth Avenue Collection

Sylvia Plester-Silk—Holistic Healing Practitioner

Sarah Yetkiner—Trios College

Laurie Scott—Usana Health Sciences

Fran Jack—Home Cleaning

Michael Woodbeck—The Summit Group (Our speaker)

The Perfect Mate

1. Itis important to find a man who works with you around the house,
cooks and cleans and who has a job.

2. Itis important to find a man who makes you laugh.

3. It is important to find a man who is dependable.

4. It is important to find a man who's gorgeous, good in bed and who
adores making love with you

5. It is important that these four men never meet.

The Last Word .... The Editor

Complacency!

I've been a member of GWIN since 2003 and yet | realize that there are
loads of things | do not know about some of the members’ products or
services. And, I'll bet that there are loads of members who do not know
about mine.

We tend to get complacent at times in our lives. Yes, it is absolutely nec-
essary to establish a relationship with potential customers, but no one is
going to ‘beat a path to your door’ to buy your better mouse-trap, unless
you tell them you sell them.

GWIN has so many opportunities for members to really tell others what
they have or do ... there are ads in the newsletter (I'm naturally preju-
diced in favour of that, of course), ads on the web site, business bios,
business bio write-ups in the newsletter, display tables, networking time
before each dinner, the ability to attend Chamber functions at Chamber
member prices, volunteering at various events (including those outside of
the club) and the card exchange each month.

While a huge number of members may not use your products or ser-
vices, it is the referrals they pass on that are valuable to you. People
only pass on referrals when they know you, they trust you and they know
what you offer.

This is one of your biggest marketing opportunities, because it is word of
mouth that is the most valuable advertising of all. | say this from a posi-
tion of one who has taught marketing and selling for many years, sold a
variety of media, and assisted all my retail clients with their retailing, mar-
keting and advertising.

As you can see, the opportunities really are large in number, so take ad-
vantage of your membership by coming to as many meetings as you are
able, and use the variety of ways that GWIN has offered to market you
and your business.

And that's my last word on the subject!



